
Facebook, Inc., recently announced that it will allow Face-
book users, for the first time, to create a personalized URL 
(for example, www.facebook.com/yourname).  The person-
alized URL (called a Facebook username) will direct friends 
to the Facebook user's profile.  Administrators of Facebook 
Pages (for companies, celebrities, bands, etc.) can also 
select a Facebook username. 

Facebook users and Facebook Page administrators can 
register a username on a first-come, first-serve basis 
beginning this Saturday, June 13, at 12:01 am (Eastern 
Daylight Time).  

This presents opportunities for companies utilizing Face-
book to create more convenient ways to reach Facebook 
users and for those users to interact with your company 
via your company's brand(s) and/or celebrities associated 
with your company.  This registration process will ensure 
that these valuable trademarks and names are available for 
your company's exclusive use.

This development also presents the risk that companies 
who choose not to protect their trademarks or names may 
find them registered by other Facebook users.  Facebook 
has taken several steps to address "username-squatting": 

n	�Facebook has provided an online form that rights hold-
ers can use to prevent the registration of a username 
that contains their trademarks/names/brands (http://www.
facebook.com/help/contact.php?show_form=username_
rights).  Rights holders should consider filing this 
form now, before registration goes live this Saturday. 

n	�Facebook is limiting registration of Facebook usernames 
to those who created a Facebook account before 3:00 
pm on June 9, 2009, when the username policy was an-
nounced.  This is to discourage individuals from creating 
Facebook accounts just to register a user name.  Reg-
istration of a Facebook username will be open to new Fa-
cebook users after 12:01 am on Sunday, June 28, 2009. 

n	�Each Facebook user can register only one username, 
and the username is not transferable. 

n	�Facebook reserves the right to remove and/or reclaim 
any username at any time for any reason.

Even if your company chooses not to file a list of trade-
marks/names/brands, you still can challenge the registra-
tion of a username after the fact.  Facebook provides a 
Notice of IP Infringement form for rights holders who want 
to contest a username that has been registered by some-
one other than the rights holder  (http://www.facebook.com/
copyright.php?noncopyright_notice=1).

In determining what action(s) your company should take 
at this time to protect your trademarks/names/brands, your 
company should consider its marketing needs, how these 
trademarks/names/brands could be used by your company 
or misused by others, and the impact of any such misuse.  

There is also a list of Frequently Asked Questions and an-
swers at (http://www.facebook.com/help.php?page=896). 
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If you received this alert from someone else and would like to  
be added to the distribution list, please send an email to  
alerts@loeb.com and we will be happy to include you in the distribu-
tion of future reports.

This alert is a publication of Loeb & Loeb and is intended to provide 
information on recent legal developments. This alert does not create 
or continue an attorney client relationship nor should it be construed 
as legal advice or an opinion on specific situations.  

Circular 230 Disclosure: To ensure compliance with Treasury 
Department rules governing tax practice, we inform you that 

any advice contained herein (including any attachments) (1) 
was not written and is not intended to be used, and cannot be 
used, for the purpose of avoiding any federal tax penalty that 
may be imposed on the taxpayer; and (2) may not be used 
in connection with promoting, marketing or recommending to 
another person any transaction or matter addressed herein.
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